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 Due to the national industrial structure adjustment and transformation of 
customer buying patterns, the competition among traditional apparel brands begins to 
focus on fight not service. In order to effectively guide and regulate various 
departments to a healthy competition, a Changzhou apparel company decided to 
abandon the existing UF T6 systems, and to develop a top-down business 
management system integrating production and service. 
With the company's business model changes, the rapid development of 
management systems and information technology development, the current UF T6 
system can not meet the business development needs of the Changzhou apparel chain, 
and neither could the company match other industry business management systems, 
making the business management systems a bottleneck of innovation and 
development. UF T6 system involves modules of distribution, retail, simple 
accounting, production, services and HR. The new business management system 
needs to meet all the existing UF T6 system modules, but also create room for future 
expansion, so as to realize a seamless matching with various types of conventional 
hardware and other business management systems. 
 In this paper, we aim at the customer life cycle management of a Changzhou 
apparel company. Based on the rapid development platform, we design and 
implement the customer management section, and the main contents are as follows: 
This paper, based on the rapid development platform and MSSQL Sever 2008 
database, designs and implements the customer management section of the whole set 
of business management system of the Changzhou apparel company, covering eight 
functions like call centers, marketing, business opportunities, customer management, 
customer service and reports, with the focus on key issues such as customer 
satisfaction improvement, service driven marketing and the inability to analyze 
customer spending habits.  
Combing waterfall and prototyping method of software engineering, we 
















including business, function and non-functional requirements, system framework, 
interface and database design. And also, for the main functions of the call center, 
marketing, business opportunities and customer services, we gave the system's key 
functions code, modules results and various test results. 
After the development and implementation of this project, by managing 
customer data, the corresponding marketing strategies achieved remarkable results, 
changed unplanned, untargeted and passive marketing, and resolved key issues such 
as customer satisfaction improvement, service driven marketing and the inability to 
analyze customer spending habits.  
 























第一章 绪论 .............................................. 1 
1.1 项目开发背景及意义........................................... 1 
1.2 研究现状和分析............................................... 2 
1.3 主要研究内容................................................. 6 
1.4 论文组织结构................................................. 9 
第二章 项目信息化规划和开发方法介绍......................12 
2.1 客户管理部分规划............................................ 12 
2.1.1 企业中客户定义............................................ 12 
2.1.2 客户管理模块与其他模块关系 ............................... 13 
2.1.3 客户管理模块思维框架...................................... 14 
2.1.4 客户管理模块框架.......................................... 15 
2.2 快速开发平台介绍............................................ 16 
2.2.1 传统平台解决方案分析...................................... 16 
2.2.2 信息化平台落地的关键...................................... 16 
2.2.3 平台化信息化软件分析...................................... 16 
2.2.4 平台化软件原理分析........................................ 17 
2.3 本章小结.................................................... 19 
第三章 系统需求分析 ..................................... 20 
3.1 业务需求分析................................................ 20 
3.1.1 业务描述 ................................................. 20 
3.1.2 业务规则.................................................. 25 
3.2 功能需求分析................................................ 39 
3.2.1 功能需求.................................................. 39 
3.3 非功能需求分析.............................................. 40 
3.3.1 系统的环境需求............................................ 40 













目  录 
 
V
3.3.3 系统安全性需求............................................ 42 
3.3.4 其他需求.................................................. 43 
3.4 本章小结.................................................... 43 
第四章 系统总体设计 ..................................... 44 
4.1 软件架构设计图.............................................. 44 
4.1.1 信息化拓扑图 ............................................. 46  
    4.1.2 采用B、S/C架构............................................47 
4.2 总体功能模块设计............................................ 48 
4.3 数据库设计.................................................. 48 
4.4 本章小结.................................................... 63 
第五章 系统详细设计与实现 ............................... 64 
5.1 登录子模块.................................................. 64 
5.1.1  模块设计 ................................................ 64 
5.1.2 运行效果截图 ............................................ 65 
5.1.3 登录子模块代码 .......................................... 65 
5.2 系统管理子模块.............................................. 66 
5.2.1 模块详细设计 ............................................. 66 
5.2.2 运行效果截图 ............................................. 67 
5.2.3 系统管理子模块代码 ....................................... 68 
5.3 呼叫中心子模块.............................................. 69 
5.3.1 模块详细设计 ............................................. 69 
5.3.2 运行效果截图 ............................................. 71 
5.3.3 呼叫中心子模块代码 ....................................... 72 
5.4  市场营销子模块 .............................................. 73 
5.4.1 模块详细设计 ............................................. 73 
5.4.2 运行效果截图 ............................................. 74 
5.4.3 市场营销子模块代码 ....................................... 75 













目  录 
 
VI
5.5.1 模块详细设计 ............................................ 76 
5.5.2 运行效果截图 ............................................ 78 
5.5.3 商业机会子模块代码 ...................................... 79 
5.6  客户管理子模块 .............................................. 80 
5.6.1 模块详细设计 ............................................ 80 
5.6.2 运行效果截图 ............................................ 84 
5.6.3 客户管理子模块代码 ...................................... 85 
5.7   客户服务子模块 ............................................. 86 
5.7.1 模块详细设计 ............................................ 86 
5.7.2 运行效果截图 ............................................ 89 
5.7.3 客户服务子模块代码 ...................................... 90 
5.8   报表子模块 ................................................. 91 
5.8.1 模块详细设计 ............................................ 91 
5.8.2 运行效果截图 ............................................ 92 
5.8.3 报表子模块代码 .......................................... 93 
5.9 本章小结.................................................... 93 
第六章 系统测试 ......................................... 94 
6.1 测试规划.................................................... 94 
6.1.1 测试环境 ................................................ 94 
6.1.2 界面测试 ................................................ 95 
6.1.3 功能测试 ................................................ 95 
6.2 测试内容.................................................... 96 
6.3 测试结果.................................................... 98 
6.4 本章小结.................................................... 98 
第七章 总结与展望 ....................................... 99 
7.1 总结........................................................ 99 













目  录 
 
VII
参考文献 ............................................... 101 
致 谢  ................................................. 103 




































1 Introduction ............................................................................................ 1 
1.1 Background and Value .................................................................................. 1 
1.2 Literature Review .......................................................................................... 2 
1.3 Brief Study  .................................................................................................... 6 
1.4 Structure ......................................................................................................... 9 
2 Introduction of Informatization Plan and Method...........................11 
2.1 Customer Management Plan ...................................................................... 11 
2.1.1 Customer Definition .................................................................................... 11 
2.1.2 Relationship between Customer Management Module and Other Modules13 
2.1.3 Customer Management Module Frame ....................................................... 13 
2.1.4 Customer Management Module Framework ............................................... 15 
2.2 Introduction of Rapid Development Platform ............................................... 16 
2.2.1 Analysis of the Traditional Platform Solutions ............................................ 16 
2.2.2 Key of the Information Platform Landing ................................................... 16 
2.2.3 Analysis of the Information Software Platform ........................................... 16 
2.2.4 Analysis of Principle of Software Platform ................................................. 17 
2.3 Summary of This Chapter........................................................................... 19 
3 Analysis of System Requirements ......................................................... 20 
3.1 Analysis of Business Requirement .................................................................. 20 
3.1.1 Service Description ...................................................................................... 20 
3.1.2 Business Rules ............................................................................................. 25 
3.2 Analysis of Function Requirements ........................................................... 39 
3.2.1 Function Requirement .................................................................................. 39 
3.3 Analysis of Non Function Requirements ................................................... 40 
3.3.1 Environment Requirements of System ........................................................ 40 














3.3.3 Safety Requirements of System ................................................................... 42 
3.3.4 Other Requirements of System .................................................................... 43 
3.4 Summary of This Chapter........................................................................... 43 
4 Overall Design of  System ................................................................... 44 
4.1 Software Architecture Design ..................................................................... 44 
4.1.1 B、S/C Framework ..................................................................................... 46 
4.2 Overall ign of Function Module ................................................................. 48 
4.3 Database Design ........................................................................................... 48 
4.4 Summary of This Chapter........................................................................... 63 
5 Detailed System Design and Implementation ....................................... 64 
5.1 Submodule Login ......................................................................................... 64 
5.1.1  Module design .......................................................................................... 65 
5.1.2 Screenshot of Operation Effect ................................................................. 65 
5.1.3 Submodule Code Login ............................................................................ 65 
5.2 Submodules  of Systemative Management .............................................. 66 
5.2.1 Detailed Design of Module ......................................................................... 67 
5.2.2 Screenshot of Operation Effect ................................................................... 67 
5.2.3 Submodule Code of Systemative Management ........................................... 68 
5.3 SUBCOMPONENT OF CALL CENTER .............................................................. 69 
5.3.1 Detailed Design of Module ......................................................................... 71 
5.3.2 Screenshot of Operation Effect ................................................................... 71 
5.3.3  Subcomponent Code of Call Center ......................................................... 72 
5.4  Submodules  of Marketing Managemen ................................................... 73 
5.4.1 Detailed Design of Module ......................................................................... 73 
5.4.2 Screenshot of Operation Effect ................................................................... 74 
5.4.3 Submodule Code of Marketing Managemen............................................... 75 
5.5  Submodules of Business Opportunities ....................................................... 76 















Degree papers are in the “Xiamen University Electronic Theses and 
Dissertations Database”.  
Fulltexts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on 
http://etd.calis.edu.cn/ and submit requests online, or consult the interlibrary 
loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn 
for delivery details. 
厦
门
大
学
博
硕
士
论
文
摘
要
库
